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OBJECTIVE :- 
 
(1) To acquaint the students with the concepts & practices of organized 

market. 
(2) To acquaint the students with the recent trends in the working of 

commodity exchange, stock exchange, foreign market & public agencies. 
 
COURSE CONTENTS :- 
  

SECTION - I 
 

(1) (A) MARKETING CONCEPT :- 
Evaluation of Marketing importance in economic growth      (10 %) 

(B) Meaning, characteristic, types & functions of organized markets, 
Difference between organized and unorganized markets, 

(2) Impact of information technology on organized markets. 
 
(2) MARKETING, SYSTEM AND ENVIRONMENT  :- 

Organizational  marketing system, The system approach of marketing 
environment, marketing intermediaries. 
International Marketing : Meaning international marketing environment 
& decisions              (10 %) 

 
(3) (A) FORWARDS MARKETS OR COMMODITY EXCHANGES : 

Meaning, objectives, form of organization, objectives, management and 
types of commodity exchanges, characteristics of the commodities traded 
in the commodity  exchange, methods of trading and settlement function 
& services and utilities of forward markets. malpractices in forward 
markets.    
(B) MARKET FUNCTIONARIES : Brokers & Jobbers, 
speculators bulls & bears. Types of forward contracts & transferable 
delivery contracts non specific delivery contracts hedge contracts & 
specification.  
Merits & limitations of holding, difference between hedging and 
insurance. Speculation - meaning, characteristics and types of 
speculations, speculators, speculative transactions - Option trading 
straddle, comering wash sales, rigging, short sales advantage and 
disadvantages of speculation          (15 %) 

 



 
(4) (A) REGULATED MARKETS :- 
 

Their origin, objectives, merits and limitations, Market committee and its 
functions, market functionaries, Standardization and grading - their 
meaning, merits and limitations Role of co-oprative marketing societies in 
regulated organized   
(B) MARKETING OF SERVICES  : 
Characteristics of services, types of services, originations providing 
services marketing functions of non-profit service marketing 
organizations. 
(C) I MACT OF INFORMATION TECHNOLOGY ON ORGANISED 

MARKETS             (15 %) 
 

 
 

SECTION – II 
 

(5) STOCK EXCHANGES :- 
 

Meaning, characteristics, Organization objectives and management listing 
of securities, methods of trading types of transactions cash and forward 
transactions, speculative transactions-options trading, arbitrating come 
ring, wash sales, of settlement Role of stock exchanges in economic 
development. Impact of liberalization on Indian stock market.  (10 %) 
 

(6) DIFFERENT STOCK EXCHANGES :- 
 

Bombay stock Exchange, National stock Exchange and Over the counter 
Exchange (OTC), The counter Exchange (OTC), Their organization, 
objectives, Management and membership, Listing of securities, Leg 
provision of the Securities, leg provision of the Securities contracts 
(Regulation) Act 1956 regarding listing  of securities, method of trading 
and settlement clearing house.       (10 %) 

 
(7) (A) DEPOSITORY SYSTEM IN INDIA :- 

Depository and dematerialization, benefits of the depository, the National 
Securities Depository Limited. (N.S.D.L.), Central Securities Depository. 

 
(B) EVILS OF STOCK EXCHANGES AND ITS REGULATION :  
Self-regulation and regulation of S.E.B.T. power, functions and 
evaluation of S.E.B.T.        (10 %) 

 
(8) GUIDE LINES FOR INVESTORS :-  
 

Factors affecting prices of securities, market indicators, fundamental and 
analysis and technical analysis-credit rating by different agencies, (10 %) 

 
 

 



(9) MONEY MARKET :- 
 

Meaning, and importance of  money market, characteristics of well 
developed Money Market. 
Characteristics of Indian money market - organized sector and 
unorganized sector, Different types of credit instruments. Role of 
Discounting and Finance House of India Ltd. in Indian money marks  

    (10 %) 
 
(10) FOREIGN EXCHANGE MARKET:- 
 

Government policy regarding the exchange,  rate, Dealers in foreign 
exchange, factors affecting Exchange Rate. 

 



JLZ GD"N Nl1F6 U]HZFT I]lGJl;"8L4 ;]ZTP 
V[DPSMDP v Z 
;\Ul9T AHFZM 

C[T]VM ov 
s!f ;\Ul9T AHFZMGF lJlJW bIF,M VG[ jIJCFZMYL lJnFYL"VMG[ VJUT SZJFP 
sZf J:T] AHFZM4 X[Z AHFZM4 lJN[XL AHFZM VG[ HFC[Z ;\:YFVMGL SFDlUZLDF\ VFJ[,F 

5|JT"DFG 5lZJT"GMYL lJnFYL"VMG[ VJUT SZJFP 
 
VeIF;S|D ov 

lJEFU ov ! 
s!f AHFZ 5wWlT VG[ 5IF"JZ6 ov 

!P AHFZ 5wWlTG\] :J~5v AHFZ,1FL 5IF"JZ6 V\U[GF H]NL H]NL 5wWlT,1FL VlEUDMP 
ZP ;\Ul9T AHFZMGM VY"4 ,F1Fl6STFVM4 5|SFZM VG[ SFIM"P 
#P .gOD["XG 8[SGM,MHLGL ;\Ul9T4 AHFZM 5Z 50[,L V;ZMP 

 
sZf J:T] AHFZMG\] ;\RF,G ov 

J:T] AHFZMGM VY" v C[T]VM VG[ ;\RF,G v ;\Ul9T J:T] AHFZDF\ J[5FZ SZJFDF\ VFJTL 
5[NFXGL ,F1Fl6STFVM v JFINF AHFZMGL SFI" 5wWlTv 5TFJ8GF SFIM" VG[ ;[JFVM v J:T] 
AHFZGF SFIM" v JFINF AHFZGF DwI:YLVM v HMAZ VG[ N,F,L v ;8Ml0IFVM4 D\NLJF/F VG[ 
T[HLJF/F ;8Ml0IFVM v JFINF AHFZGF SZFZMGF 5|SFZM v lJlXQ8 ;M56L SZFZM VG[ lJlXQ8 
;M\56L  G SZJFGL CMI T[JF SZFZM v C[HL\U SZFZM VG[ ;˝FGF SZFZM v C[HL\UGF OFINFVM VG[ 
DIF"NFVM v JLDM VG[ C[HL\U JrR[GM TOFJTP 
v ;˝M v ;˝FGM VY"4 ,F1Fl6STFVM VG[ ;˝FGF 5|SFZM v ;8Ml0IFVM v ;˝FtDS ;MNFVM 
s5|SFZMfv T[HL D\NLGF ;MNF4 EFJ TOFJTGF ;MNF4 VlGrKGLI ;MNFVM v SMG"ZL\U4 S'l+D 
AHFZMG\] ;H"G4 CFHZ :8MS JUZG\] J[RF6 H[JL U[ZZLlTVM VG[ T[G\] lGI\+6 v ;˝FGF OFINFVM 
VG[ U[ZOFINFVM sX[ZAHFZ ;lCTf 

 
s#f lGI\l+T AHFZM ov 

v lGI\l+T AHFZMGM pNEJ v C[T]VM v OFINFVM VG[ DIF"NFVM v AHFZ ;lDlTVM VG[ T[GF 
SFIM" v AHFZ DwI:YLVM v 5|DF6LSZ6 VG[ JUL"SZ6 v T[GM VY" v OFINFVM VG[ U[ZOFINFVM 
v lGI\l+T AHFZMDF\ ;CSFZL J[RF6 D\0/LVMGM OF/M v lGI\l+T AHFZMDF\ TFH[TZGF J,6MP 
 

lJEFU v Z 
s$f X[ZAHFZ ov 

v X[ZAHFZGM VY" v T[GL ,F1Fl6STFVM v T[GF C[T]VM v HFlDGlUZLVMGL GM\W6LG\] ;\RF,G4 
jIJCFZL s;MNFVMf GL 5wWlTVM v CFHZGF ;MNFVM VG[ JFINFGM ;MNFVM v ElJQIGF ;MNFVM 
v ;˝FtDS ;MNFVM s5|SFZf v T[HLD\NLGF ;MNFVM4 EFJ TOFJTGF ;MNFVM4 DFHL"G sVGFDTf 
J[5FZ v X[ZAHFZGL J[5FZ 5wWlT v ;MNFVMGL 5TFJ8 VG[ 5TFJ8 U'C v D}0LZMSF6SFZM VG[ 
;8Ml0IFVM JrR[GM TOFJT v VFlY"S lJSF;DF\ X[ZAHFZGM OF/M v VFlY"S pNFZLSZ6GL 
EFZTLI X[ZAHFZ 5Z 0[,L V;ZMP 

 
s5f lJlJW X[ZAHFZMGL SFDlUZL ov 

v  D]\A. X[ZAHFZ v sZFQ8=LI X[ZAHFZf v VMJZ W SFpg8Z V[1FR[gH VMO .lg0IF v T[DG\] 
;\U9G4 C[T]VM4 ;\RF,G VG[ ;eI5NP 

 



s&f sVf EFZTDF\ l05MhL8ZL 5wWlT ov  
vl05MhL8ZL VG[ l0D8LZLVF,Lh[XG s;l8"lOS[8MGF EF{lTS :J~5 G[ SZL .,[S8=MlGS 
:J~5DF\ ~5FT\Z f v l05MhL8ZL l,lG v sG[XG, ;LSIMZL8Lh l05MhL8ZL l,lDvf v 
;[g8=, l;SIMZL8Lh l05MhL8ZL sS[gã:Y HFlDGlUZL l05MhL8ZLf 

sAf HFlDGlUZL SZFZ lGI\+6 SFINM4 !)5& C[9/ X[ZAHFZMG\] lGI\+6 v ;[AL ãFZF 
lGI\+6 v T[GF SFIM" VG[ T[G\] D}<IF\SGP 

 
s*f ZMSF6SFZM DF8[GL DFU"NlX"SF s5YNX"SMf HFlDGlUZLVMGF EFJG[ V;Z STF" 5lZA/M v AHFZ 

lGN["XSM v D}/E}T lJ`J,[QF6 VG[ 8[SlGS, lJ`,[QF6 v lJlJW V[Hg;LVM ãFZF S[|l08 Z[l8\U v 
dI]rI]V, O\0MGM OF/MP 

 
s(f GF6F AHFZ ov 

VY" v DCtJ v lJSl;T GF6F\AHFZGL ,F1Fl6STFVM v EFZTLI GF6F\AHFZGL ,F1Fl6STFVM v 
;\Ul9T 1F[+ VG[ V;\Ul9T 1F[+ v lJlJW 5|SFZGF XFBL ;FWGM sGF6F\SLI ;FWGMf\ 

 
s)f lJN[XL C}\l0IFD6 AHFZ ov 
 lJlGDINZM V\U[GL ;ZSFZGL GLlT v lJN[XL C}\l0IFD6GF 0L,ZM v lJlGDI NZG[ V;ZSTF" 

5lZA/MP 
 
s!_f sVf VF\TZZFQ8=LI jIF5FZ lJSF; ;\U9GGL V;ZM ov 
 !P lJ`J jIF5FZ ;\U9G 
 ZP GF:0[S 
 #P I]ZM5LIG ;\W 
 $P gI]IM"S X[ZAHFZ 

sAf VF\TZZFQ8=LI AHFZlS|IF ov 
VY" v VF\TZZFQ8=LI AHFZ,1FL 5IF"JZ6 VG[ lG6"IM 

 
GM\W ov  NZ[S 5|SZ6GM EFZ !_ @  K[P 
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