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OBJECTIVE :-

D)
(2)

To acquaint the students with the concepts & practices of organized
market.

To acquaint the students with the recent trends in the working of
commodity exchange, stock exchange, foreign market & public agencies.

COURSE CONTENTS:-

D

(2)

3)

SECTION - |

(A) MARKETING CONCEPT :-
Evaluation of Marketing importance in economic growth (10 %)
(B) Meaning, characteristic, types & functions of organized markets,
Difference between organized and unorganized markets,
(2) Impact of information technology on organized markets.

MARKETING, SYSTEM AND ENVIRONMENT :-

Organizational marketing system, The system approach of marketing
environment, marketing intermediaries.

International Marketing : Meaning international marketing environment
& decisions (10 %)

(A) FORWARDS MARKETS OR COMMODITY EXCHANGES:
Meaning, objectives, form of organization, objectives, management and
types of commodity exchanges, characteristics of the commodities traded
in the commodity exchange, methods of trading and settlement function
& services and utilities of forward markets. malpractices in forward
markets.

(B) MARKET FUNCTIONARIES : Brokers & Jobbers,
speculators bulls & bears. Types of forward contracts & transferable
delivery contracts non specific delivery contracts hedge contracts &
specification.

Merits & limitations of holding, difference between hedging and
insurance. Speculation - meaning, characteristics and types of
speculations, speculators, speculative transactions - Option trading
straddle, comering wash sales, rigging, short sales advantage and
disadvantages of speculation (15 %)



(4)

(5)

(6)

(7)

(8)

(A) REGULATED MARKETS:-

Their origin, objectives, merits and limitations, Market committee and its

functions, market functionaries, Standardization and grading - their

meaning, merits and limitations Role of co-oprative marketing societiesin

regulated organized

(B) MARKETING OF SERVICES :

Characteristics of services, types of services, originations providing

services marketing functions of non-profit service marketing

organizations.

(C) | MACT OF INFORMATION TECHNOLOGY ON ORGANISED
MARKETS (15 %)

SECTION —11
STOCK EXCHANGES :-

Meaning, characteristics, Organization objectives and management listing
of securities, methods of trading types of transactions cash and forward
transactions, speculative transactions-options trading, arbitrating come
ring, wash sales, of settlement Role of stock exchanges in economic
development. Impact of liberalization on Indian stock market. (10 %)

DIFFERENT STOCK EXCHANGES :-

Bombay stock Exchange, National stock Exchange and Over the counter
Exchange (OTC), The counter Exchange (OTC), Their organization,
objectives, Management and membership, Listing of securities, Leg
provision of the Securities, leg provision of the Securities contracts
(Regulation) Act 1956 regarding listing of securities, method of trading
and settlement clearing house. (10 %)

(A) DEPOSITORY SYSTEM IN INDIA :-
Depository and dematerialization, benefits of the depository, the National
Securities Depository Limited. (N.S.D.L.), Central Securities Depository.

(B) EVILS OF STOCK EXCHANGES AND ITS REGULATION :
Self-regulation and regulation of S.E.B.T. power, functions and
evaluation of SE.B.T. (10 %)

GUIDE LINESFOR INVESTORS:-

Factors affecting prices of securities, market indicators, fundamental and
analysis and technical analysis-credit rating by different agencies, (10 %)



(9)

(10)

MONEY MARKET :-

Meaning, and importance of money market, characteristics of well
developed Money Market.
Characteristics of Indian money market - organized sector and
unorganized sector, Different types of credit instruments. Role of
Discounting and Finance House of India Ltd. in Indian money marks

(10 %)

FOREIGN EXCHANGE MARKET :-

Government policy regarding the exchange, rate, Dealers in foreign
exchange, factors affecting Exchange Rate.
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